^_os Angeles 
BID Consortium 


Los Angeles BID Consortium provides a forum for the leaders of each of the city's diverse business improvement districts to collaborate and 
exchange information, ideas and resources. 


Business Improvement Districts 



MAKING LOS ANGELES COMMUNITIES CLEANER, SAFER AND MORE PROSPEROUS 


State of the BIDs Report: Activities & Achievements Benefiting Los Angeles 


This report contains findings from the 2015 Los Angeles BID Consortium Survey. Results are 
based on responses from 30 of the City’s 39 BIDs that operated for a full year in 2014. The Los 
Angeles BID Consortium would like to thank the BIDs that completed the survey, as well as the 
Office of the Los Angeles City Clerk for data support and the Los Angeles Department of Water 
S Power for financial support. 
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WHAT IS A BID? 


£ 


A Business Improvement District (BID) is a geographically defined area in which property owners 
or merchants pay a special assessment to provide agreed-upon services, activities and programs. 
Assessments are charged to all stakeholders within the district, in order to distribute the 
proportional, special benefits received and the costs incurred for those benefits. 



A BID may offer one or more of the following services: 

*/ Sidewalk, curb, gutter or street sweeping 
J Regular emptying of trash cans 
y Landscaping, weeding, tree trimming 
>/ Pressure washing of sidewalks 
y Remove graffiti, handbills, stickers 
y Provide ambassadors or security 

y Construct or install improvements (signage, medians, public art, kiosks) 

^ Marketing, promotion, special events 
J Business attraction/retention 
y Economic development 

y Advocacy on public policy issues affecting their members 



















9 BIDs are relatively new, but exceedingly popular. 

9 The first BID started in Canada in 1970 

9 BIDs exist in all US states, most provinces of Canada, the UK, Ireland, Serbia, Albania, 
Germany, Netherlands, Japan, New Zealand, Australia and South Africa. 

9 Canada: more than 400 since 1970 

9 US: more than 1 ,000 since 1971 

9 UK: more than 200 since 2005 (England) and 2008 (Scotland S Wales) 

9 Names, laws and organizational structures vary significantly, but they consistently collect a 
fee or tax to pay for special services within a defined geographic area. 
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WHERE ARE LA BIDS LOCATED? 



BIDS AND THEIR ASSOCIATED CITY COUNCIL DISTRI 




CITY OF LOS ANGELES 

COUNCIL DISTRICT MEMBERS 
& 

BUSINESS IMPROVEMENT DISTRICT AREAS 


□ BUSINESS IMPROVEMENT DISTRICT (BIOS) 
—— FREEWAYS 
- MAJOR STREETS 


n 

□ 

□ 


COUNCIL DISTRICT MEMBERS 

1 Gilbert Cedillo 9 Curren D. Price 

2 Paul Krekorian 10 Herb J. Wesson 

3 Bob Blumenfield n Mike Bonin 

4 David E. Ryu 12 Mitchell Englander 

5 Paul Koretz H 13 Mitch O'Farrell 

6 Nury Martinez 14 Jose Huizar 

7 Felipe Fuentes 15 Joe Buscaino 

8 Marqueece Harris- 
Dawson 



p 

ARTS DISTRICT LOS ANGELES 

14 

P 

LINCOLN HEIGHTS INDUSTRIAL ZONE 

1 

p 

BRENTWOOD VILLAGE 

11 

M 

LITTLE TOKYO 

14 

p 

BYZANTINE LATINO OUARTER PICO BLVD 

1.10 

P 

LOS ANGELES DOWNTOWN INDUSTRIAL DISTRICT 

14 

p 

CENTRAL AVE HISTORIC 

9 

M 

LOS FELIZ VILLAGE 

4,13 

p 

CENTURY CITY 

5 

P 

MELROSE 

5 

M 

CHATSWORTH 

12 

P 

NORTH HOLLYWOOD TRANSIT 

2.4 

P 

DOWNTOWN CENTER 

14 

P 

OLD GRANADA VILLAGE 

12 

P 

EAST HOLLYWOOD 

4.13 

P 

PACIFIC PALISADES 

11 

P 

ENCINO COMMONS 

5 

p 

SAN PEDRO HISTORIC WATERFRONT 

16 

P 

FASHION DISTRICT 

14 

P 

SOUTH LOS ANGELES INDUSTRIAL TRACT 

9 

P 

FIGUEROA CORRIDOR 

1,8,9,14 

P 

SOUTH PARK 

9,14 

P 

'GATEWAY TO LOS ANGEEES 

11 

P 

SOUTH PARK II 

14 

i> 

GREATER CHINATOWN 

1,14 

P 

STUDIO CITY 

2 

p 

GREATER LEIMERT PARK / CRENSHAW CORRIDOR 

8,10 

P 

SUNSET AND VINE 

13 

p 

HIGHLAND PARK 

1.14 

P 

TARZANA SAFARI WALK 

3 

p 

HISTORIC DOWNTOWN LOS ANGELES 

14 

P 

VILLAGE AT SHERMAN OAKS 

4 

p 

HISTORIC OLD TOWN CANOGA PARK 

3 

p 

WESTCHESTER 

11 

p 

HOLLYWOOD ENTERTAINMENT DISTRICT 

4,13 

P 

WESTWOOD 

5 

P 

HOLLYWOOD MEDIA DISTRICT 

4,5,13 

M 

WILMINGTON COMMERCIAL DISTRICT 

15 

P 

LACHMONT VILLAGE 

4 

MP 

WILSHIRE CENTER 

1,4,10,13 

P 

LINCOLN HEIGHTS BCBD 

1 





TYPE M Refers to Merchant Address Based BID 

TYPE P Refers to Property Based BID 








































































































^ 39 LA BIDS spent $21,241,675 in 2014. 

^ LA BIDs have spent nearly $430 million since 1996. 


m 

• More than 450,000 contacts for services 

• 2 , 200 + trash cans emptied regularly 

• 10,000 tons of trash removed from City streets and sidewalks 

. 32,700 contacts with homeless individuals to provide resources and encourage services 

• 34,500 removals of graffiti, posters, stickers 

• 3,365 trees trimmed 



LA BID ACHIEVEMENTS (2014) 






















Merchant-based 



Property-based 


Property-based BIDs: 

- Established for up to 5 years; can be renewed for up to 10 years 

- Funded by an assessment on the property owner 

- Collected via property taxes 


Merchant-based BIDs: 

- Established for indefinite period; reconfirmed annually 

- Funded by an assessment on the business owner 

- Collected via LA City Clerk billing 





WHAT IS THE SIZE OF A TYPICAL BID? 




Smallest BID: 1 Block ^ 


Average BID: 38 Blocks 



Largest BID: 130 Blocks 



1,090 Blocks in LA 


receive BID services 



WHAT IS A TYPICAL BID BUDGET 


Smallest: $62,000 


Average: $ 1 , 100 , 


$6,000,000 


Largest: 


























HOW DO BIDS PROMOTE THEIR AREA & BUSINESSES 



100 % Produce a newsletter 

43% Produce both print Q digital versions 
32% Produce a print copy only 
25% Produce a digital copy only 

89 % Produce and/or support one or more special events 

86 % Have a website 

61 % Produce pamphlets or guides 

61 % Use social media platforms 

61 % Use direct email blasts ■ Newsletter ■ Events ■ Website ■ Guides 

■ Social Media ■ Email Blasts Attraction 

54 % Engage in business attraction and/or retention ■ otters ■ Advertise ■ Tours 

43 % Offer special events 

39 % Advertise and/or work with reporters to get coverage for their areas 
35 % Regularly offer tours of their BID 












DO BIDS ADD NEW PUBLIC INFRASTRUCTURE? 


Trash Cans 
Landscaping 
Banners 
Holiday decor or lighting 
Public art or decor 
Lighting 

Sidewalk replacement or repair 
Wayfinding signs or monuments 
Video cameras or surveillance equipment 

Other 


Ya Wa I 


33 % 


33 % 


33 % 


26 % 


19% 


85 % 


85 % 


70 % 


59 % 




























ARE BIDS EXPANDING WHEN THEY RENEW? 



Kept the same 
boundaries 



Expanded 

(Added properties 
or businesses) 


Contracted 

(Removed properties 
or businesses) 


Have not yet renewed 

(Still within their first term) 



17% Expanded their area by more than 20% 
83% Expanded their area by less than 20% 
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422 

Property and business owners citywide serve as BID board members. 


Many more serve as committee members. 





















SUMMARY 


■ BIDs are shaping communities across LA 

■ BIDs provide services above and beyond regular government 
services 

■ BIDs get people involved 

■ BIDs are increasingly popular 

■ BIDs vary tremendously in size and services 

■ Most BIDs renew and some expand 


















